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Introduction

l ars-Erik Magnusson, a native Swede,
i5 the founder of the Larmag Group.
Larmag has its head office in Amsterdam

and has interests in private and public com-

panies, both abroad and in The Netherlands.

Liers-Erike Maguussen, Clatdravan

l : arly 1970 saw the start of Lars-Erik
Magnusson's career. He began in the
construction business, buying and selling

late seventies he concentrated his opera-
tions increasingly on the acguisition, devel-

opment and sale of real estate.
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M r. Magnusson'’s broad experience in
real estale investments has been
a key factor 1o his success in concluding a

number of substantial business transactions.

He has ¢xtensive experience in internation-
al business and maintains important busi-

ness connections throughout the world.
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D uring 1985 and 1986, Larmag closed a
A number of successiul property transactions,
including the acquisition and sale of the former
Ariel Béta portioho (see under The Past). 1hese
initial operations in the Duich property markel
confirmed Mr. Magnusson'’s judgement that this
market offered unigue opportunitics for property
investors seeking substantial capital gains with
limited risk. In Mr. Magnusson’s view, Holland
offers an deal combination of advamages for the
serious and prudent investor, since il enjovs a
sound political. social and economic infrastruc-
ture, a central geographical location in Europe, a
growing export potential and a large concentration

of well educated and highly skilled people.,

M r. Magnusson’s convicltion in the md
1980'% that the Dutch commercial property
market had for vears been undervalued, proved a
sound platform for a further series of successiul
transactions. Larmag gained major momentum
with the development and sale of the Pronam
portfolio in 1985 (see under The Past). From then
on, Mr. Magnusson began broadening his activities
internationally, using The Metherlands as a base 1o
invest in commercial real estate in the centres of
the major cities of Europe. including Amsterdam,
Brussels, Pans and London, as well as in the
United States. Among the important deals based
on this strategy was the acquisition of 300,000 m*

of office space in New York and Chicago in 1989,

M r. Magnusson has made a name for Larmag
by creating an investment group with a
turnover in excess of Euro 2.5 billion within its

first 100 vears. Larmag is advised by top names in

the fields of himance., law and Nscal matiers.
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Ariel Béta Portfolio

n December 1985, a few months after its inception, Larmag acquired a large portfolio on
I the Dutch property market: the Ariel Béta portfolio. This portfolio, purchased for Euro
82.7 mulhon, included office buildings in choice locations in Amsterdam. Rotterdam,
Frankfurt and Paris. Larmag took over management of the portfolio and less than a year

later. in October 1956, successiully completed the reorganisation and sale of 1t.














































